
 

 

 

 

Organic Brand of the Year Nominee 

Ceres Organics 

 

Briefly outline your contribution to the organic sector in the past year through 

initiatives you were involved with; 

1. Since 2017 we have been supporting conventional almond farms in South America to 

convert to organic.  

 

2. We are continuing to work towards more sustainable packaging solutions. As an organic 

business, having a positive impact on our planet is at heart of everything we do, and reducing 

our reliance on traditional plastics is a big part of this. But it’s not the only part. For us, food 

waste must be our top priority, if we stand behind our certified organic products and all the 

resources and commitment that has gone into producing each one. We face several 

challenges in moving completely away from traditional plastic packaging. The biggest being 

that, we don’t treat our products with anything, therefore they are at greater risk from issues 

including insect infestation – they are always in search of a good meal! As quality is our top 

priority, a multi layered plastic currently offers the best solution in most cases – it has the 

barrier properties we require, including oxygen and moisture. Since launching our Quinoa in 

innovative transparent, home-compostable packaging in 2017 we have extended its use to 

more and more products in our range.  

 

3. Organic education and support: We have a long term focus of supporting of GE free NZ. 

Much of time we can find ourselves preaching to the converted, so it is our ongoing mission 

to use our platform to educate everyone about organics. This year we held a three month 

long campaign to “win an organic pantry makeover” which we used as a vehicle to educate 

consumers on the environmental benefits of organics. We used a range of social media 

influencers to target a range of New Zealanders and had over 20 thousand entries from 

people wanting to get more organic goodness in their lives.  

 

 

 



 

Briefly describe the changes these initiatives have brought about and why this 

matters to the Organic Sector here in New Zealand 

1. Continuing to support almond farms converting to organic: helps to move reliance away 

from drought-stricken California. This helps to stabilise almond prices for NZ consumers. The 

global impact of almond farming, bees in particular, is staggering. “Most commercial 

beekeepers in the US, revenue now comes from pollinating almonds. Selling honey is far less 

lucrative than renting out colonies to mega-farms in California’s Central Valley, home to 80% 

of the world’s almond supply… Commercial beekeepers who send their hives to the almond 

farms are seeing their bees die in record numbers, and nothing they do seems to stop the 

decline…A recent survey of commercial beekeepers showed that 50 billion bees – more than 

seven times the world’s human population – were wiped out in a few months during winter 

2018-19. This is more than one-third of commercial US bee colonies, the highest number 

since the annual survey started in the mid-2000s. Beekeepers attributed the high mortality 

rate to pesticide exposure, diseases from parasites and habitat loss. (The Guardian, 7 Jan, 

2020).  

 

2. Continuing to improving packaging: Organics is viewed as a leader of environmental 

welfare, we are allowing consumers to choose more sustainable options and support a 

healthier future for NZ. In the past year we have moved 20 flour products and 4 more 

breakfast cereals out of plastic packaging and into home-compostable or glass. We are 

continuing this trend with 12 more popular products set to change in 2020 so far. We are 

keen supporters of home-compostable packaging - as other companies make the change also, 

industrial support to dispose of it will have to follow suit.  

 

3. Organic education: by providing industry support, including financial we continue to 

educate on organics and help kiwis on their journey to create a better future. This includes 

involvement with the biodynamic farming association and the Auckland Organic Business 

Collective and GE free NZ. We provide financial support to GE Free Northland. Together, we 

continue to work for a GE free New Zealand, where the ecology of the living organism is 

prized above all. And a Zero Tolerance Policy for any GE content in imported seeds. 

 


